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Design is power.
Design is the interface that defines not only what we see, but how we see it and the way 
we react to those ideas and information. From covers to headlines, folios to text, and 
infographics to picture stories, each requires thoughtful, informed and intentional decision-
making. Over the next 15 weeks, we’ll cover traditional visual concepts and strategies, but 
we’ll also push beyond those because publication design must be current, fresh and relevant. 

The goals
I want you to walk away from this course with a solid understanding of how editorial/
publication design works and why it matters so you can then translate that knowledge into 
smart, effective and meaningful visual communication. During our time together, you will:

Develop your ability to think visually and critically and to analyze visual messages 
and recognize effective publication design. 
Learn to use type, color, language, images and space to present content and increase 
understanding of information and ideas while creating clean, elegant and smart design 
that maintains consistency and allows for appropriate variations.
Discover what the rest of the world is doing in publication design, and what it really 
means to work as a publication designer.
Push yourself and the publication design envelope.
Walk away with an impressive prototype for your portfolio.

The mechanisms
Learning design principles and terminology and the understanding you need to speak 
intelligently about publication design, making you more effective at work and beyond
Creating your own publication prototype from scratch
Exploring current design approaches, solutions, victories and failures
Using the software employed by graphic design professionals

Skills we’ll develop & refine
Thinking visually and critically
Brainstorming visual solutions
Orchestrating visual reportage using text, graphics and photography
Remaining true to the content while making it more accessible
Articulating your design opinions more effectively

We also will peek into the world beyond the practicality of method and technique at 
publication designers themselves, and we will explore the ethical and social responsibilities 
and implications inherent in visual communications and publication design. 

Course outcomes
By the time we’re through, you should be able to ...

Explain, discuss and analyze the power of design using the language of design.
Apply and discuss the design strategies and techniques publication designers use to 
organize and convey ideas and information.
Articulate and defend your appraisal of how and why a design works or doesn’t.
Feel comfortable speaking the language of publication design.
Create clean, effective and compelling designs.
Discuss the social and ethical implications involved in editorial design choices.

Prof. Claudia Strong
room 218 newhouse 1
email ccstrong@syr.edu

mailbox 5th floor newhouse 1
The best way to reach me is by 
e-mail using your SU account.
(SU requires me to use your 
university account. To forward it 
elsewhere, see https://selfserv.
syr.edu/accounts/.) 

office hours   
tu 2:20–3:20 pm

w 9–noon & 1–2 pm

th 11–noon 
Sign up for all visits at 
claudiastrong.youcanbook.me

Course blog
587.claudiastrong.com

Post all field notes entries and 
blog assignments here. Course 
resources also will be available 
here. I will send you your 
username and password after 
our first class.

Course OneDrive
Submit all assignments to the 
shared course folder using the 
conventions and structure 
provided on assignment sheets.
login at: onedrive.live.com

username: [yoursunetid]@syr.edu 
(select ‘work or school account’)
upload to: vis527 spring20 strong > 

assignment drop > [phase folder]

Required 
• access to at least the last three 
issues of your field notes magazine, 
or your field notes book plus 
another (field notes publications 
will be determined by second week.)
• sketchbook (any kind)

• something in which to take notes 
(you may not use a laptop; you may 
use the sketchbook.)
• thumb drive or other storage

• solid command of adobe indesign 
and basic photo editing skills in 
photoshop. if you need to brush up, 
use your free lynda.com account 
through su at lynda.syr.edu or 
tv.adobe.com (also free).

Publication Design
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The structure
Lectures, discussions, design work, critiques and field notes: Some material will be 
delivered in lecture format, but we’ll also mix it up a bit, switching into work mode or student 
presentations. You also can expect in-class critiques on your work because I believe strongly 
in the benefit of having designs reviewed openly and frequently. Additionally, we might also 
engage with design and one another on the course blog here and there.

Attendance 
You are expected to attend all classes. Please sign the attendance sheet as you enter the 
classroom; anyone arriving after we begin will be marked late. You may not sign in for another 
student. Because there’s much to cover and most topics are tackled formally only once, missing 
even one class’s worth of lessons can (and usually does) negatively affect the work. Absences 
and tardies can also affect your engagement grade, and each absence beyond one can further 
reduce your overall grade for the semester by as much as half a letter grade. If you miss an in-
class activity, you likely will not be allowed to make it up. If you expect to miss a class, discuss 
it with me first. SU’s official policy on attendance is on Page 6.

Workload
The workload for this course is substantial but manageable if you stay on track and control 
your time. Designs will take longer than you expect, and you will have to juggle multiple tasks 
in various stages of completion for a large part of the semester. Getting an early start usually 
results in better grades because you have more time to revise and polish your work. Don’t wait 
until the last minute, and pad your time estimates to accommodate unforeseen issues. Be 
sure to also factor in brain time. As a general rule, good designs at this level should be about 
50% thinking (and sketching) and 50% execution. It’s easy to undervalue conceptualization, 
but the concept is almost everything, and no amount of software prowess can rescue a bad 
one. So think carefully before you hit the computer—it will save you time in the long run.

Earning your grades
Engagement: I define this as visible interest and effort—in discussions, during in-class 
work, on the course blog and in office hours—and it will be adversely affected by unacceptable 
attendance. I expect you to be prepared and to participate in a professional manner, to engage 
with the material and have opinions, to weigh in, explain your thinking, ask questions, 
critique examples and otherwise contribute. Expressing your thoughts effectively is essential 
in the workplace—here too. If I don’t hear from you in class or see you during office hours, and 
I don’t have a sense of who you are or how you think about design, that’s not good news for 
your engagement grade. 
Your overall course engagement will count for 10% of your final grade.*
Field notes: To extend beyond what you’re learning in class, you will each explore a single 
publication and really pay attention to its design strategies and techniques. Over the next 
several weeks, you will keep field notes — on the course blog at 587.claudiastrong.com — as 
you collect examples of various design approaches and solutions and critically analyze their 
use and effectiveness. I want you to make note of what works and what doesn’t, eyeing the 
details. Ask yourself, Why use that format? Does this help me understand the information? 
How does this affect my perception of the topic? Is there a better approach? Etc. I expect 
smart, thorough, well-written entries. We’ll use your findings to supplement class discussions.
Your field notes will count for 15% of your final grade. (Grad students differ. See end of section.)
The prototype: A whopping 75% of your final grade will be determined by your semester-long 
project to develop, design and refine the editorial concept and representative set of pages and 
content for a publication you create from scratch. You may choose to create 1) a newspaper, 
2) a print magazine, or 3) a book of visual and editorial complexity. Each format has unique 
features and requirements, so assignment specifics will vary among you, depending on what 
you choose. The success of your final prototype hinges on the hundreds of decisions you will be 
making over the next 15 weeks, so you will work on the prototype in phases designed to walk 
you through the process. Assignment sheets will detail expectations for each phase.
Designing a publication from scratch is a gradual and complex process whose myriad steps, 
components and decisions intertwine in a way that makes a traditional grading approach 

Rules of engagement
Discussions: For class 
discussions to work best, you 
must all do two things: 
1) actually speak up and share 
your ideas, opinions and 
thoughts
2) voice them with respect for 
your classmates and me
Critiques: I will regularly 
critique your work, but you will 
be critiquing one another’s as 
well. This only works, though, 
if you give classmates honest, 
unsugarcoated evaluations in 
a courteous and professional 
manner—and if you hear their 
critiques of your work with 
equal grace and detachment. 
Remember that a critique is 
about the work itself, so resist 
the urge to convert comments 
into personal failures.
Devices: Please take notes by 
hand; you may use your laptop 
ONLY when we switch into work 
mode. As for phones, do not 
engage with them during class, 
which is rude, unprofessional 
and distracting, not only for 
you, but for me and the students 
sitting around you. Believe it or 
not, I really can tell when you’re 
doing it, even when you think 
you’re being sneaky. If I suspect 
that you are distracted by a 
device—even if I don’t say a 
word to you about it—I will 
mark you absent that day. So, 
if you’re powerless against the 
urge to surf, tweet, friend, post, 
update, email, gram, snapchat, 
etc., silence your device and 
put it in your bag so you’re not 
tempted. I’d hate for you to 
come to class every time we 
meet and find out at the end of 
the semester that you earned a 
zero for attendance.
Personal needs: Tend to these 
BEFORE class, not during. I do 
not want you walking in and out.
Food: I don’t mind if you bring 
food or a drink to class as long 
as you properly dispose of trash 
and are prepared to pay for any 
damage to the lab equipment 
you might cause.
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nearly impossible because there isn’t anything complete to grade until the final turn-in. 
That said, you will earn points and get feedback along the way for the work you do, but it will 
be worth a fraction of the final grade. This is a good thing. If you’re like past students, your 
design choices and designs will change multiple times over the semester, improving with 
every iteration. And that’s the way it should be because becoming adept at something means 
learning from your mistakes, applying new skills and information and trying again. The 
phases and point values are as follows:

Concept (1), identity (1), content (1), format and grid (1), typography (1),   
cover, sections and TOC (3), color (1), furniture (3), layout (3) 

Don’t let the point values fool you. Together they equal 15% of your final grade, which is 
nothing to sneeze at. The final prototype (60) will be the culmination of all the thinking, 
experimenting and revising begun during or included as a result of those phases. Your final 
prototype submission must be accompanied by 1) a thorough rationale explaining all final 
decisions, 2) all final digital project files and 3) a bound hard copy. More details to come. 
All prototype work combined will count for 75% of your final grade.
Graduate presentation: To meet graduate-level requirements, graduate students must tackle 
an additional project. In this course, graduate students will research and present a tightly 
curated lecture and visual report on an assigned topic. You are expected to dress and present 
in a professional manner. Presentations begin the week after spring break. You will select a 
topic from among options I give you during the first two weeks. 
The presentation counts for 5% of a graduate student’s grade, changing engagement to 5%.

A few other notes on earning your grades
Time: We will spend some time in class working on projects, but class time alone is nowhere 
near sufficient. Expect to spend many hours outside of class on projects, and be advised that  
starting early is critical. Finished designs can look simple and easy to execute, but they are the 
result of a significant amount of thinking and work.
Guidance: The difference between a B and an A most often is refinement and polish applied 
to the same basic idea. It is hard to do this without help. Come to me for direction and specific 
advice on how to improve your work. Do not squander this one-on-one opportunity.
Sketches and drafts: You will be required to create sketches and drafts here and there, so 
bring your sketchbook to every class, and submit drafts for review as noted on the schedule.
Public feedback: You are encouraged to seek input—especially gut reactions—but realize 
that the design guidance you get from friends, peers and strangers might not be optimal 
solutions or meet course and industry standards. Always filter feedback through your own 
brain and design sensibility because, in the end, only you are accountable for your choices.
Rationales: You must submit thoughtfully written rationales with each phase of the 
prototype to help me understand your thinking and to give you a chance to justify your design 
decisions. I’ll be looking for smart, well-written analyses and justifications. Think of these as 
your formal presentation to me. Specifics will be provided on assignment sheets.

Submission requirements: You must submit print versions of your work and put all relevant 
electronic files on our course drive, including a PDF version and your rationale. Specifics will 
be provided on assignment sheets.

Losing points
Deadlines: Plan for punctuality. Missing a deadline in the industry can cost you, and here too. 
Digital files are due on the course drive by the start of class and hard copies as you walk in. (Do 
not print during class time unless I ask you to do so.) Missing deadline will be reflected in the 
project grade; the later it is, the greater the penalty, up to a letter per day. If you are late, your 
work is late. You may not slip a project under my office door or put it in my mailbox. If you expect 
to be late or absent on the day a project is due, send it with a classmate or turn it in early. If truly 
extenuating circumstances make a late project inevitable, contact me before it’s due. 

Errors in grammar, spelling, usage, punctuation and fact will cost you points. These types of 
errors undermine the power and integrity of information and its source. The more egregious or 
numerous the errors, the greater the deduction. This applies to designs as well as rationales. Use 
spell-check, Grammarly and other resources to edit/review your work. Writing well matters.

Component values
engagement 10/5 pts

field notes 15 pts

grad presentation 5 pts

prototype 75 pts

Grading scale
All students are graded using 
the same scale from A to C-, but 
D’s are not available to graduate 
students, so work  of that caliber 
would earn an F in their case.  

a   (excellent) 100–93

a-  (really good) 92.99–90

b+ (very good) 89.99–87

b   (good) 86.99–83

b-  (kind of good) 82.99–80

c+ (bit better than ok) 79.99–77

c   (ok) 76.99–73

c-  (bit worse than ok) 72.99–70

d   (very weak) 69.99–65

f   (fatally flawed) below 65

Grading standards
Grades are based on industry 
standards, modified slightly 
for student levels. And while 
effort is crucial to success, 
it is not enough. You will be 
graded on the success of the 
final product, not how hard you 
tried. If you earn an A in this 
course, that means you excelled 
in it, mastering the skills and 
principles presented. So, merely 
meeting requirements does not 
earn an A. My general guideline:
A = Excellent concept and 
perfect or nearly perfect 
execution
B = Good concept and/or 
some problems in clarity and 
execution
C = OK/average concept and/or 
significant problems in clarity 
and execution, or requirements 
unmet
D = Weak concept and/or 
debilitating problems in clarity 
and execution, or requirements 
unmet
F = Concept wrong and/or 
fatally flawed execution, or 
requirements unmet
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Other deductions: Unmet requirements and missing elements can result in failure or loss of 
revision. Missing, weak or poorly written rationales also can result in a significantly lower grade. 

Drives, computers & files
Backing up: Every semester, I warn students to back up their work, and every semester good 
and conscientious students lose hours and hours of work because they didn’t. Stolen laptops 
and lost drives do happen. Things go wrong in the labs and drives crash. Count on it. Save your 
work often and back it up in two places. As an SU student, you have several free options for 
backup storage, so losing all your work to corrupted drives or server crashes is not an acceptable 
reason to miss deadline. I recommend that when you go to work on an existing file, you 
duplicate that file, saving the older version and continuing to work in the new one. This leaves 
a digital trail of your work. To keep things organized, I change the version number in the name 
and end up with a series like this:

ProjectXXv1.indd  —> ProjectXXv2.indd  —> ProjectXXv3.indd  —> etc.
Yes, by the end you might have scores of versions, but that’s certainly better than none. This 
system also is great for when you want to restore an old version or use an element from a 
previous version. You can always delete obsolete versions if you’re tight on space.
While that covers the loss of individual files, it does not help in the case of a computer or hard-
drive malfunction. For that, I recommend that you back up your files on at least two separate 
storage systems—your portable hard drive, via an online service like Dropbox, or SU’s Google 
Drive service (g.syr.edu). Every SU student has unlimited storage there, so feel free to use it. You 
also may keep copies of your work through the university on Office 365 OneDrive, which allows 
you 250G of storage space.

Software
Adobe InDesign is a critical tool in this course; some of you might also need or want to use 
Illustrator and Photoshop to help with imagery. However, formal software instruction is not 
part of this course, and as such, we will not spend much time on it. I am, of course, available 
for quick answers and troubleshooting in class and during office hours, but you should be 
prepared to work fairly independently. If you need to brush up on your Adobe skills, you can 
use your free lynda.com account through SU at lynda.syr.edu or tv.adobe.com (also free). Lab 
computers are equipped with the latest versions of the Adobe software, but some students 
find it more convenient to work on their laptops, which allows them to work during off-hours. 
If you have a laptop but not the software we will use, consider subscribing to Adobe Creative 
Cloud, beginning with its free trial. The trial ends after 30 days, so some students who opt for 
that prefer to use it at the end of the semester instead of at the beginning to help offset the 
crunch time in April. Alternately, you could use it first, then subscribe, making sure to take 
advantage of Adobe’s educational discount.

Office hours
My office hours are specifically designed for YOU, not for me to get my work done, so don’t be 
shy. Stop by if you have questions about lectures, software or your work. A few notes:

Sign up: To schedule a 20-minute meeting with me during office hours, go to 
claudiastrong.youcanbook.me. If it’s a low-demand day, I might be available for a  
drop-in visit, so if you’re spontaneous and like living on the edge, stop by and check.  
Come prepared: For office visits, make sure you bring all relevant materials and files 
with you, including sketches and packaged files. I’m amazed at how often students don’t 
bring their work. It’s impossible to art direct hypothetically.  
Take notes: Whether we meet in person or in pixels, we will not save any digital work 
done during these visits, so if your memory is short of photographic, take notes. 

Extra credit 
Spontaneous posts: I will award a small amount of extra credit (to be factored in at the end of 
the semester should you be shy of the next grade) to anyone who spontaneously posts useful 
and relevant articles, stories or reports about publication design. Don’t wait until the last few 
weeks to do this, as that’s not super useful and likely will be interpreted as a flagrant attempt 
to bolster your grade. Be sure to use the SPONTANEOUS POST tag so I can search for it easily. 

Regular lab hours*
monday  8am–12am

tuesday  8am–12am

wednesday  8am–12am

thursday  8am–12am

friday  8am–12am

saturday  10am–10pm

sunday  10am–10pm

*check lab postings for updates

The Newhouse labs have strictly 
enforced hours of operation, 
including several days-long 
closures. Plan accordingly. I have 
listed the times as I know them, 
but double-check these against 
more up-to-date postings in labs 
for changes and specifics. 

Closures 
martin luther king  jan. 17–20

spring break march 15–22

Printing & proofing
All proofing — whether for 
language errors, scale or other 
design considerations — may be 
done on the printers in the labs, 
but please be thoughtful about 
paper consumption. 
All critique drafts and final 
outputs must be printed in color 
unless designed using only black 
and white. You might need to 
print final projects at a copy 
center rather than in the labs. 
According to past students, the 
Schine Copy Center has the best 
service and lowest prices.
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Online resources
These sites might be of help or interest to you during the semester. Clearly, this is an 
abbreviated list, so if you find a site worth noting, tell us or post it on the blog. Even for this 
short list there’s too much in terms of features and content on each site to mention it all, but 
they’re definitely worth poking around in. Most contain examples of good and bad design, 
current industry trends and are great for inspiration or a laugh.

designobserver.com: Writings on design and culture by the world’s preeminent 
commercial designers and design critics. Very insightful stuff.
creativebloq.com: Lively, interesting posts on all things design. 
aiga.org: Site of the professional association for design (not news but all other kinds). 
Peruse its archives for inspiration; read posts; explore.
poynter.org: All things journalism, with a soft spot for the visual.
http://library.pressdisplay.com.libezproxy2.syr.edu/pressdisplay/viewer.aspx: 
more than 700 digital replicas of newspapers and magazines worldwide.
newseum.com: Daily front pages from around the world.
poyi.org: Photojournalism site of winners from Pictures of the Year International.
dafont.com: Hundreds (thousands?) of free typefaces —but they’re not all good or 
professional grade, so choose wisely.
fontsquirrel.com: Ditto.
lynda.syr.com: Excellent video tutorials and other helpful information.
creativecommons.org: Search engine for copyright-free images.
unsplash.com: Copyright-free photos.
freeimages.com: Free copyright-free stock photos at fairly high resolution.
www.loc.gov/rr/print/: The Prints and Photographs Division of the Library of 
Congress. Usage rights vary per image.

Changes 
I reserve the right to revise the syllabus or class schedule as necessary.

Use of student work
I will use academic work that you complete this semester for educational purposes in this 
course during this semester. Your registration and continued enrollment constitute your 
permission. I might use academic work that you complete this semester in subsequent 
semesters for educational purposes. Before using your work for that purpose, I am required 
to either get your written permission or render the work anonymous by removing all your 
personal identification. As a generally accepted practice, honors theses, graduate theses, 
graduate research projects, dissertations, or other capstone projects submitted in partial 
fulfillment of degree requirements are placed in the library, University Archives or department 
for public reference. 

Syracuse University policies
Syracuse University has a variety of other policies designed to guarantee that students live and 
study in a community respectful of their needs and those of fellow students. Some of the most 
important of these concern:

Diversity and Disability (ensuring that students are aware of their rights and 
responsibilities in a diverse, inclusive, accessible, bias-free campus community) can be 
found at https://www.syracuse.edu/life/accessibilitydiversity/.
Religious Observances Notification and Policy (steps to follow to request 
accommodations for the observance of religious holidays) can be found at http://
supolicies.syr.edu/studs/religious_observance.htm
Orange SUccess (tools to access a variety of SU resources, including ways to 
communicate with advisors and faculty members) can be found at http://orangesuccess.
syr.edu/getting-started-2/ 

Notes
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University Attendance Policy 
Attendance in classes is expected in all courses at Syracuse University. Students are expected 
to arrive on campus in time to attend the first meeting of all classes for which they are 
registered.  Students who do not attend classes starting with the first scheduled meeting may be 
academically withdrawn as not making progress toward degree by failure to attend. Instructors 
set course-specific policies for absences from scheduled class meetings in their syllabi. It is a 
federal requirement that students who do not attend or cease to attend a class to be reported 
at the time of determination by the faculty. Faculty should use “ESPR” and “MSPR” in Orange 
Success to alert the Office of the Registrar and the Office of Financial Aid. Students should also 
review the university’s religious observance policy and make the required arrangements at the 
beginning of each semester. 

Disability-Related Accommodations
Syracuse University values diversity and inclusion; we are committed to a climate of mutual 
respect and full participation. There may be aspects of the instruction or design of this course 
that result in barriers to your inclusion and full participation in this course. I invite any student 
to meet with me to discuss strategies and/or accommodations (academic adjustments) that may 
be essential to your success and to collaborate with the Office of Disability Services (ODS) in 
this process. If you would like to discuss disability-accommodations or register with ODS, please 
visit their website at http://disabilityservices.syr.edu. Please call (315) 443-4498 or email 
disabilityservices@syr.edu for more detailed information. ODS is responsible for coordinating 
disability-related academic accommodations and will work with you to develop an access plan. 
Since academic accommodations may require early planning and generally are not provided 
retroactively, please contact ODS as soon as possible to begin this process.

Academic integrity
Syracuse University’s Academic Integrity Policy reflects the high value that we, as a university 
community, place on honesty in academic work. The policy defines our expectations for 
academic honesty and holds students accountable for the integrity of all work they submit. 
Students should understand that it is their responsibility to learn about course-specific 
expectations, as well as about university-wide academic integrity expectations. The policy 
governs appropriate citation and use of sources, the integrity of work submitted in exams 
and assignments, and the veracity of signatures on attendance sheets and other verification 
of participation in class activities. The policy also prohibits students from submitting the 
same work in more than one class without receiving written authorization in advance from 
both instructors. Under the policy, students found in violation are subject to grade sanctions 
determined by the course instructor and non-grade sanctions determined by the School or 
College where the course is offered as described in the Violation and Sanction Classification 
Rubric. SU students are required to read an online summary of the University’s academic 
integrity expectations and provide an electronic signature agreeing to abide by them 
twice a year during pre-term check-in on MySlice. The Violation and Sanction Classification 
Rubric establishes recommended guidelines for the determination of grade penalties by faculty 
and instructors, while also giving them discretion to select the grade penalty they believe most 
suitable, including course failure, regardless of violation level. Any established violation in this 
course may result in course failure regardless of violation level.”
Projects for this course: Unless specifically and clearly cited, all elements of your projects are 
presumed to be your own individual work. You may under no circumstances copy or recreate 
another person’s work and present it as your own.

A few last thoughts
1. I know you’re smart. And 
if you’re a typical Newhouse 
student, you’re used to getting 
A’s, maybe without even putting 
too much effort into them. I’d be 
very surprised if you all get an A 
in this course, and those of you 
who do will work hard to earn it. 
This class is going to push you, 
and you might feel slightly out 
of control academically, maybe 
for the first time; you’ll probably 
even stumble here and there. 
I know you want good grades, 
but don’t let that get in the 
way of learning, exploring and 
stretching. Growing is the point. 
And no matter what you’ve been 
told, your grades don’t define 
you. You’re valuable regardless.
2. One of the rewards of 
teaching is meeting you all and 
sharing this moment in time. 
Please don’t hesitate to come 
chat anytime, even if it’s not 
design related.
3. Your life—including your 
work  —has a purpose bigger 
than yourself. My hope is that 
you’re at SU because you want 
to make a difference. No doubt 
you’ve already learned many 
ways to get your point across, 
but do not take them lightly. 
Think carefully about what’s 
worth saying. 
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Class schedule*
 week day date topic  field notes assigned & projects due

 01 tu 1/14 INTRODUCTION | GRAPHIC DESIGN  FN: Space    
    Entry test | Phase 1 assigned | Blog post 1 assigned  (by 5 p.m. Mondays) 

  th 1/16 EDITORIAL DESIGN & IDENTITY (Concept & content)        
    Discuss editorial concepts | Publications & presentations assigned 

 02 tu 1/21 SPACE (Format, grid & layout) | Phase 2 assigned  Due: Editorial brief  

  th 1/23 Grid work  FN: Organization

  03 tu 1/28 ORGANIZATION (Cover, TOC & sections) | Phase 3 assigned Due: Format/Grid 

  th 1/30 Cover work  

 04 tu 2/4 Cover, sections & TOC critiques | Phases 4 & 8 assigned  Due: Cover, Sections & TOC 

  th 2/6 GOLDEN MEAN & GESTALT PRESENTATION | General design work  FN: Typography & language

 05 tu 2/11 TYPOGRAPHY & LANGUAGE | Phase 5 assigned  

  th 2/13 Typography work  

 06 tu 2/18 Typography critiques   Due: Typography  

  th 2/20 Typography or other prototype work  FN: Furniture & Images

 07 tu 2/25 FURNITURE | Phase 6 assigned  

  th 2/27 IMAGES: Photos | PHOTO MANIPULATION AND ETHICS PRESENTATION  

 08 tu 3/3 IMAGES: Illustrations, infographics | ALTERNATIVE STORY FORMS

  th 3/5 Furniture critiques  Due: Furniture

 09 tu 3/10 Layout critiques  Due: Layouts & Language Pt. 1

  th 3/12 Layout critiques  

    3/15–3/22  Spring Break. Labs are closed.

 10 tu 3/24 General prototype work    

  th 3/26 DIVERSITY PRESENTATION | General prototype work  FN: Color

 11 tu 3/31 COLOR (Color & Palettes) | Phase 7 assigned       
    REFLECTION ON A MAGAZINE DESIGN CAREER PRESENTATION

  th 4/2 Color critiques | General prototype work  Due: Color

 12 tu 4/7 Layout critiques  Due: Layouts & Language Pt. 2

  th 4/9 Layout critiques  

 13 tu 4/14 General prototype work | REFLECTION ON A MAGAZINE DESIGN CAREER PRESENTATION  

  th 4/16 General prototype work      

 14 tu 4/21 Prototype critiques  Due: Complete prototype

  th 4/23 Prototype critiques

 15 tu 4/28 Exam | Evaluations | Final discussion  Due: Lessons Learned

 final tu 5/5 FINAL PROTOTYPE PRESENTATIONS | 3–5 pmtba    Due: Final Portfolio

* Schedule is tentative and subject to change.


